Dementia-friendly
communities
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Shaping communities
around the views of
people with dementia
and their carers

Empowering people with
dementia and recognising
their contribution

Ensuring early
diagnosis, personalised
and integrated care is
the norm

Businesses and
services that respond
to customers with
dementia

Maintaining
independence by
delivering community-
based solutions

Ensuring that
activities include
people with dementia
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means:

Challenging stigma and . . .
building awareness Befrienders helping
people with dementia

engage in community life
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When asked what they have o

had to stop doing, people said:

28% 22% 16% 23% 9%
getting out of exercise transport shopping have had to give
the house

up everything



When asked how often
they left the house:

35% 10%

go out go out
once a week once a month
or less or less



63% To do more in their local area,
of people with dementia do not wish people with dementia want:

to try new things in their community
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66%

of people with dementia did not feel they

could contribute to their community

However when people thought
they could, suggestions included:
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9 %
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10% 8% , sharing  helping out

socialising Volunteering  “gis™  at religious
services




People with dementia feel their biggest barriers
to participating in their local area are:

69%  68% . . .
60%  59%  39% v 33%  33%
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lack of worried getting mobility physical not transport lack of
confidence about lost difficulties health wanting opportunity
becoming tobea

confused burden



The opportunity for change: 33%

of people think that shops
and local businesses would
benefit in areas where
people with dementia were
supported to be more
involved in their local
47% community
think that dementia-friendly
areas would be nicer places
for everyone to live

3%

think that people with
dementia don’t have anything
to offer their communities
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Source: YouGov

74%

think supporting people to
be a part of the community
would help reduce stigma

40%
think everyone has a role to play

to support people with dementia
in their community
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Leading the
fight against
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